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Results from PacPrint 2021
The following report represents the results from 
PacPrint 2021. 222 Visitors and 52 Exhibitors 
responded to our survey to provide much of the 
information included in this report.

We hope you find this report informative and it 
provides you with a thorough overview of the 
Exhibition.  

If you require any further information regarding 
this report please contact the PacPrint team.



85% – 98% 
of exhibitors

were satisfied or very satisfied 
they had achieved these goals

$50 million
of sales were made 
on the show floor

Promote company and product awareness	 94.23%

Generate new sales leads	 94.23%

Maintain status as a player in the industry	 76.92%

Promote new products/services	 63.46%

Increase sales	 63.46%

Launch a new product/service	 42.31%

Write sales orders on site	 26.92%

Seek agent/distributor/reseller	   5.77%

Other	   1.92%

*Multiple responses could be ticked

Description	 Satisfaction Mean

Cleaning	 4.20

Security	 4.35

Organisation of the event	 4.62

Exhibition layout	 4.37

Electrical installation	 4.08

Promotion of the event	 4.29

Venue	 4.59

Mean ratings:  1 = Very Poor, 5 = Excellent

2021

// OBJECTIVES IN EXHIBITING

// RATING OF THE EXHIBITION

Focus on Exhibitors
At PacPrint 2021



It was great to see the 
industry so engaged in the 
‘new’. It was clear to us that 
customers want innovation 
and partnership. We are 
glad for the opportunity to 
participate in PacPrint.

Tony Bertrand 
Ball & Doggett

With PacPrint 21/22 being the first major show in the region since the pandemic, I think the whole industry 
was unsure how the event would be attended. It was incredibly exciting to see our stand buzzing not only 
with familiar faces we have not been able to see in person for month or years, but a significant amount 
of new businesses that have appeared on the scene since PrintEx 2019. I have absolute confidence that 
trade show events have a very necessary place in the way we interact with our customers both present and 
future. A huge thanks to the Visual Connections team for persisting with the promotion of the event in those 
uncertain times. There is no doubt that the show will be heralded as being worth the wait!

Ben Eaton, Starleaton

PacPrint was the relaunch we 
needed following Covid. Everyone 
that attended was there for a 
purpose and was engaging .  
We didn’t see to many people just 
wanting a chat. Put very simply it 
was the best show we have ever 
exhibited at.  

Peter Wagener, EuroPoles

WHAT OUR 
EXHIBITORS 
HAD TO SAY….



WHAT OUR 
VISITORS 
HAD TO SAY….

      This was my first time.  
I work in marketing and was 
attending as a company 
representative for Kick 
Collective (NSW Silver  
Designer of Year award winner).  
It was great to see a different 
side to the industry I  
wasn’t aware of.

            PacPrint to me was a 
refreshing reminder that to me 

that there are more Print Geeks out 
there and the industry is buzzing. 
The chance for like mind to connect, 
share, explore and geek out on what 
is currently available and what the 
future could look like.  

Leon Wilson,  
REVOLUTION PRINT

Gulmen Digital was extremely 
satisfied with the client 
attendance and interest, it 
was great to see crowd back 
as it was post covid. We look 
forward to the 2025 PacPrint 
demonstrating interesting 
innovation in NSW.

Eddie Gulmen,  
Gulmen Digital



// WHICH CATEGORY BEST DESCRIBES YOUR INDUSTRY/BUSINESS

7,000 
There were 7,000 total visits  

over the four days of PacPrint 2021

72%
OF VISITORS RATED THIS PACPRINT 
THE SAME OR BETTER THAN PREVIOUS 
PACPRINT OR PRINTEX SHOWS,  
WITH 27% SAYING IT WAS BETTER.

Key Statistics 
from PacPrint 
2021

70%
of Visitors were 
Satisfied or Very 
Satisfied with 
PacPrint 2021

70%
of Visitors stated 
they held direct 
authority or 
influence for 
purchasing goods 
or services seen  
at PacPrint 2021

65%
Quality of Visitors 
was extremely 
high with 65% of 
attendees being 
CEO, Managing 
Directors, Manager 
or Owner of their 
business.

Digital Printing	 17%

Signage	 10.6%

Commercial Printing – General and Promotional	 10.4%

Other	 7.3%

Designers – Graphic	 5.6%

Packaging	 5%

Label Printing	 4.4%

Large Format Printing	 4.3%

Supplier – Equipment, Consumables	 3.8%

Printing – Books, Magazines, Periodicals and Newspapers	 2.7%

Corporate	 2%

Vinyl	 1.7%

Acrylic	 1.6%

Direct Marketing, Advertising, Marketing	 1.6%

Print Broker	 1.4%

Offset, Pad Printing	 1.2%

Screen Printing	 1.2%

Heat Transfer	 1.1%

Software	 1.1%

Banner	 1%

Copying	 1%

Display	 1%

Engraving, Laser, Etching	 1%

Flatbed Printing	 1%



// �TRADE VISITOR ANALYSIS  
BY STATE/COUNTRY  
BREAKDOWN

Government	 1%

Sublimation	 1%

Photography, Photo Library	 0.8%

Embroidery	 0.6%

Industry Associations	 0.6%

Promotional Items	 0.6%

Publishing – Books, Magazines, Newspapers	 0.6%

Mailhouse	 0.5%

Multimedia	 0.5%

Trade Binding and Finishing	 0.5%

Awards and Trophy	 0.4%

Print Buyer	 0.4%

Stationary, Business Forms	 0.4%

Greeting Cards, Calendars and Diaries	 0.3%

Illuminated Signage, Neon, LED, Light Boxes	 0.3%

Internet Web Design and Production	 0.3%

Laminating	 0.3%

Plotters, Cutters	 0.3%

Braille and Tactile Signs	 0.2%

Prepress House, Services Bureau	 0.2%

Substrates	 0.2%

Smaller categories were made up of:

• Componentry Systems 

• Inplant 

• Routing

VIC	 68.75%

NSW	 13.22%

QLD	 6.66%

SA	 3.52%

WA	 1.95%

TAS	 1.81%

ACT	 0.62%

NT	 0.22%

Total Australia	 96.75%

New Zealand 	 2.34%

Other*	 0.91%

Total	 100%



Direct Mail
A large quantity of Visitor Invitations were direct  
mailed using targeted mailing lists which also  
included relevant industry associations members  
and mailing lists.

Email Marketing
A focused EDM campaign was developed to reach 
all sectors of the relevant industries.This program 
was focused at attracting new visitors and also as a 
reminder to pre-registered visitors. 

Advertising
A widespread advertising campaign was 
designed to attract visitors to the exhibition 
which incorporated Trade Publications, 
Online on industry websites and 
E-newsletters and was also supported by 
industry associations on their websites.

Public Relations
Public Relations Agency, Frampton PR, 
were engaged to initiate an extensive 
PR  campaign across both industry and 
mainstream media. Events surrounding the 
exhibition, exhibitors and products were covered  
in all printing and graphic communications industry 
trade magazines and mainstream media

Social Media
Linkedin, Facebook and Twitter groups were 
established with regular posts to highlight all aspects 
of the exhibition both before, during and after, to foster 
discussion and increase awareness of the event.

Exhibition Directory
The Exhibition Directory was distributed to all visitors 
at the exhibition.The Directory was a useful tool for 
all visitors with a profile and quarter page ad on each 
exhibitor as well as categories and brand index.

Website
The PacPrint website was a popular tool providing 
information for both visitors and exhibitors about the 
event. All exhibitors were listed on the site with an 
online profile and an opportunity to upload product 
profiles and brochures.

Marketing Activities for PacPrint 2021

2021

// Melbourne Convention and Exhibition Centre

// June 28th – July 1st 2022   NEW DATES!

Review. Rebuild. Reconnect.

www.pacprint.com.au

PROUDLY SPONSORED BY PRESENTED BY

PLATINUM GOLD SILVER

Reconnect in Melbourne with 
PacPrint … and more!

It’s time to reconnect with your industry, and there’s no better place than Melbourne! PacPrint and it’s 
co-located expos coincide with the HP 2022 National Sign & Graphics Awards, the PacPrint Women in Print 

breakfast, the 39th National Print Awards, and so much more – plus, we’re open till  
8pm on Wednesday 28 June for even more opportunity!

Don’t miss out. Catch up with the latest and reconnect with friends and colleagues.  
Register for PacPrint online today and find out more about associated events at pacprint.com.au 

CLICK 
HERE

TO REGISTER TODAY!

2021

2021

// Melbourne Convention and Exhibition Centre

// June 28th – July 1st 2022   NEW DATES!

Review.

Rebuild.

Reconnect.

PRESENTED BY

DATES

//  Tuesday 28 June 2022

//  Wednesday 29 June 2022

//  Thursday 30 June 2022

//  Friday 1st July 2022

www.pacprint.com.au

PROUDLY SPONSORED BY

PLATINUM GOLD SILVER

NEW 
DATES! 
2022
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By now, every business owner in the industry 
is aware of the ever changing economic 
situation. Prices for most goods are going up, 
fuel and transportation costs are going up 
and, supply chains experiencing significant 
delays. The foreseeable future is unclear. 

So what does it mean for PSPs? The time to 
act is now!

“There is a lot of doom and gloom in the 
media,” says Francois Rizk, Manager, Smartech 
Business Systems. “Interest rates are going 
up, there are shipping  and manufacturing 
delays from overseas, inflationary pressures, 
etc. These are all factors that tell businesses 
they need to secure their capital equipment 
now while prices are still quite reasonable and 
while rates are still low.”

PacPrint should be viewed by those in 
attendance as the event at which they can 
secure the capabilities of their business for 
the foreseeable future. The earlier an order is 
placed for print technology and equipment, the 
better the chance businesses have of securing 

PacPrint Daily is printed on paper courtesy of:

Trade shows and exhibitions have 
always provided a great opportunity 
for businesses and professionals 
looking to invest, source suppliers 
or forge new relationships. With 
competing manufacturers and 
suppliers looking to win business, 
it’s a great opportunity for those in 
the industry to secure a better deal 
than they may ordinarily get. Now, 
with a host of economic and social 
issues at play, there’s never been 
a more important imperative time 
for print service providers and sign 
businesses to lock in the sales, stock 
orders and prices they need to be 
best positioned for the road ahead. 

what is available at a price they can budget 
for now. Cost increases for raw materials and 
inflationary pressures mean that this is not the 
time to hesitate, it’s the time to get in as early 
as possible, before the competition does.  

Price increases have already been announced 
by a number of ink manufacturers overseas 
including, Sun Chemical’s inks and coatings, 
Flint Group Packaging Europe DIC’s colourants. 
The expectation is that more will follow. A 
number of paper manufacturers have also had 
to raise prices to cope with increased costs 
and a rise in demand for packaged goods.

There are a number of factors responsible. 
Primarily, the higher costs of petroleum and 
oil based products are having significant 
impact on all sectors including the printing 
industry. So much of the materials, technology 
and inks used by this sector are made using 
petrochemicals, which have seen significant 
cost increases in recent times in-part due to the 
Russia/Ukraine conflict and global economic 
conditions. 

>> Continued on page 2

SEAL THE DEAL
Why PacPrint is the 
place to secure 
your future

ISSUE  #1  
TUESDAY 28 JUNE 2022 

www.visualconnections.org.au
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Review.
Rebuild.

Reconnect.

2021

#4 Exhibitor News

2021

EXHIBITOR 
MANUAL
You should have received your link to the 
online Exhibitor Manual. Please be aware 
of due dates for each form. If you have 
contracted a stand builder, please ensure 
you pass the link onto them or send them the 
relevant forms to complete.

*Please note that Visual Connections Australia 
takes no responsibility for the veracity of 
information we pass on for you and cannot 
answer media’s queries about your products 
or services. 

SOCIALS – USE THESE HASHTAGS  
ON ALL YOUR COMMS
 #pacprint  

 #visualimpactexpo 

 #labelandpackagingexpo

If you have any questions at any time, please do not hesitate to contact  
Sarah or Debrah on 02 9868 1577 or exhibitions@visualconnections.org.au

PREVIOUS NEWSLETTERS: https://pacprint.com.au/downloads/PACPRINT-NEWSLETTERS-1-2.pdf 

EXHIBITOR DIRECTORY
Don’t forget to complete your 
exhibitor listing for the Exhibitor 
Directory. This is due by April 
29th. The link can be found in 
the Exhibitor Manual under 
Exhibitor Directory Submission.

Preview Edition Information
Be a part of Visual Impact Magazine’s PacPrint 21  
Special Preview edition. 

As an exhibitor at PacPrint21  
co-locating with Visual Impact 
and the Label & Packaging Expo, 
Visual Impact Magazine would 
like to help you maximise your 
investment, with a free listing in 
the PacPrint21 Special Preview 
edition. This is an opportunity 
to showcase the products and 
services you will have on display, 
giving exhibitors even more 

reason to visit your stand. You can talk about the latest 
products and services you will be showing, why attendees 
should speak to you, what your company does and, how 
you help businesses and professionals in the industry. This 
is in addition to having your stand details in the exhibition 
directory.
The process couldn’t be easier, simply email your 100-word 
description to robg@visualconnections.org.au
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The Perfectionists –  
DI Sign Group

Keepers of the Craft –  
Letterheads 2022

The Year Ahead For Print, Sign & Display www.visualconnections.org.au

Registered w
ith Australia Post 

Print Post Approved PP 100005144

                              visual
impact

magazine

Grafico’s Amazing Installation

      THE 
FACTOR 

HAVE YOU REGISTERED TO ATTEND THE EXHIBITOR BRIEFINGS YET?

>  Sydney – May 3rd, 3pm-6pm – Courtyard Marriott Hotel, North Ryde NSW

>  Melbourne – May 12th, 3pm-6pm – Melbourne Convention and Exhibition Centre, 
South Wharf VIC

Contact Sarah or Debrah at exhibitions@visualconnections.org.au to book your spot.

PLATINUM

GOLD SILVER

// PROUDLY SPONSORED BY:

PACPRINT 2021 
VISITOR INVITE
The Visitor Invitation for PacPrint 2021  
co-locating with Visual Impact  
Melbourne and Label & Packaing  
Expo 2021 is almost ready for sending.  
Please let us know how many you  
would like by emailing us at  
exhibitions@visualconnections.org.au  
and we will send you the nominated amount.

SUITCASE SELLERS
As we approach PacPrint, co-locating with Visual Impact Melbourne and Label & Packaging Expo  
we want to remind all our exhibitors of our policy towards suitcase sellers.

We have an obligation to protect those Exhibitors who have made a large investment to have a presence 
at PacPrint.

Our rules of entry into our Trade Shows have always stated that no Supplier or their staff, unless invited, 
can enter the Trade show unless they are a paid exhibitor.

We have never enforced this and will refrain from doing so again this year. However as previously stated 
we have an obligation to protect our Exhibitors. 

So to that end any non-exhibitor who is reported to be conducting business on the Trade Show floor will 
be escorted from the Trade Show by security.

When you are onsite at the show if you see any suitcase sellers, please report this immediately to  
Sarah Moore or Debrah King and we will take action. Our numbers will be in the exhibitor newsletter each 
day at the show also.

Review. 
Rebuild. 
Reconnect.

CO-LOCATED WITH

2021

PacPrint 
co-locating with the 

Visual Impact  
and Label & Packaging 
Expos, is your chance  

to gain a new 
perspective for a 

new era. 

PacPrint will help lead the global  
return to physical trade shows,  
giving you the chance to explore  
the trends and experience the  
latest innovations, first hand.

Don’t miss out.  
Join us at the MCEC in Melbourne  
to review the market,  
rebuild your approach, and 
reconnect with your industry.

//   Tuesday 28 June 2022 

10:00am – 6:00pm

//   Wednesday 29 June 2022 

10:00am – 8:00pm 

Late Night

//   Thursday 30 June 2022 

10:00am – 6:00pm

//   Friday 1 July 2022 

10:00am – 4:00pm

// June 28th – July 1st 2022

// Melbourne Convention and Exhibition Centre O
P
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REGISTER NOW

www.pacprint.com.au

DON’T MISS THE

PacPrint Forums
– your source of ideas,  

information & inspiration  
for the future!
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PRESENTED BY

PHOTOGRAPHY
We will have our professional photographer at the show 
again this year. Our photographer is very experienced in 
events and can take professional photos of your stand, 
for use in your marketing material.  
Cost is $250 per stand. To make bookings, please send 
enquiries to exhibitions@visualconnections.org.au.

The show will feature a range of applications suitable for 
retail and commercial applications, residential spaces 
and customised interiors, including signage and displays, 
window and floor graphics; textiles and textile printing;  
2.5D and 3D printing; engraving, routing and laser cutting, 
and more. 

This reflects the diversity of the print industry, particularly with 
the advent of sophisticated digital printing methods, inks and 
media, which have driven huge advances in everything from 
wall papers, to signage, surfaces and textiles.

Peter Harper, CEO of Visual Connections which organises 
and co-hosts the show, says a more diverse choice of 
materials, print and finishing solutions, display and lighting 
systems than ever, coupled with digital technologies, also 
allows customisation of interiors like never before.

“The demand for bespoke solutions grows by the day and 
these advances allow us to create highly-personalised,  
and even one-off solutions, quickly and cost-effectively,” 
Harper explains.

Textiles are perhaps one of the most exciting examples. 
Options like dye-sublimation – known for its speed, 
economy vibrance and durability results – are perfect 
for synthetics and stretch fabrics with a white or light 
background, while heat transfer or wide-format digital inkjet 
allow successful imaging of darker fabrics, specialised 
textiles like vinyls, and natural fibres like cotton, linen and 
canvas. 

“As well as curtains, upholstery fabrics and wall textiles, 
these print methods – together with new framing, lighting, 
stitching and finishing technologies – open up creative 
options from customised artworks, to textile wall panels 
and backlit fabric features,” Harper says. “Even direct-to-
garment printers, popular for things like tee-shirts, are ideal 
for personalising ready-made items like cushion or chair 
covers.”

In the wide-format space, UV print technologies allow 
imaging to a much wider variety of both flexible and rigid 
media, answering demand for products like custom wall 
papers and other decorator surfaces, using the customer’s 
own images or brand, or a combination of both. 

“This can encompass wallpapers, self-adhesive wall or 
window decals, floor graphics and custom textiles. And 
solutions widely used for POS, like removable graphics and 
other campaign-style collateral, can also provide interesting 
ideas for adding replaceable or interchangeable elements to 
a design.

“Rigid media like woods, metals, glass, acrylics, boards and 
laminates can provide options for everything from paneling, 
to cabinetry, windows and privacy screens, and statement 
pieces like printed splashbacks. New ‘2.5D’ technologies 
can also add realistic texture to printed surfaces.

“High-precision digital routing, engraving and laser-cutting 
expands the options again, with opportunities to mark 
or shape-cut materials, while effective, eco-friendly and 
economical lighting technologies like LED, can be as easily 
applied to interior spaces as they are to illuminated signage 
applications,” he adds.

Among the leading names showcasing relevant print and 
imaging solutions at the show will be Roland DG Australia, 
Currie Group, HP Australia, Mutoh Australia, Fujifilm 
Business Innovation, Epson, Starleaton, Pozitive and Velflex. 
Specialised textiles, substrates, self-adhesive vinyls, films 
and a range of rigid media will be a feature on stands 
including Spicers, Drytac and Hexis. Alfex Laser, Multicam 
and others will be demonstrating laser cutting, marking and 
engraving systems, while exhibitors like Elizabeth Machines 
offer a wide range of embroidery, edge welding, cutting and 
stitching options.

“As the industry’s first in-person event in almost two 
years, Visual Impact in Melbourne will be an unmissable 
opportunity to see and evaluate a range of innovations 
first-hand, connect with the suppliers and product experts, 
and gather information, ideas and inspiration for the future,” 
Harper says.

Visual Impact will co-locate with PacPrint 2021 and 
the Label & Packaging Expo at the the Melbourne 

Convention & Exhibition Centre from 28 September 
to 1 October, 2021. To find out more, or to register 
to attend the show, go to www.pacprint.com.au.

The Visual Impact Expo, which will be part of a wider print and graphic communications 
exhibition at the Melbourne Convention & Exhibition Centre at the end of September,  

will be an unmissable opportunity for anyone in the interior fitout space to see the  
very latest in printed products for interior applications.

VISUAL IMPACT SHOW 
TO BE UNMISSABLE

2021

THE LARGEST DIGITAL PRINT, 
SIGN, DISPLAY, ENGRAVING 

AND GRAPHICS TRADE SHOW

For more information on the show and to register, please visit www.visualimpact.org.au or contact the Event Organisers on 
T: +61 2 9868 1577  E: exhibitions@visualconnections.org.au

//  Bays 1-11, Melbourne Convention  
and Exhibition Centre 

// 28th September – 1st October 2021

PROUDLY SPONSORED BY

PLATINUM GOLD SILVER
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THANK YOU TO OUR SPONSORS



Organisers
PacPrint 2021, Visual Impact 2021 and Label & Packaging Expo 2021 
was presented by two leading industry associations: 
Visual Connections Australia Ltd and  
Print & Visual Communications Association.

Exhibition Management

Visual Connections Australia Ltd 
PO Box 3723  
Marsfield NSW 2122 
T: 02 9868 1577 
E: exhibitions@visualconnections.org.au

CO-LOCATED WITH

2021

2025


